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Overall, the thesis is quite well done. The author undertook a comprehensive review of segmentation in theory and looked at 

current practices within a prominent organization as well as opportunities for development.  During this process, she 

encountered how there are sometimes gaps between theory and practice.  From a personal professional development point of 

view, what are the key learnings the author will take with her as she begins her professional career?

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

H1:  Linking together need-based and descriptive customer behavior characteristics would lead to more effective market 

segmentation within the 3M Industry and Transportation department.  Possible? Cost-effective?   Main goal:  obtain an 

overview of the present segmentation approach and develop strategies to increase segmentation effectiveness.

Analysis of current segmentation procedures within the 3M Industry and Transportation department and recommendations 

for future segmentation approaches
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