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Demand factors:  
Theoretical background Average            X Above - average  
Data used Average            X Above – average  
Methodology used Average            X Above - average  
 
 
Criterion Scale 
 Excellent  Very good Satisfactory  Unsatisfactory  
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objective 
achievement 
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Self-reliance of  
author 
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structure 
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analysis 
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tables 
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Felicitousness   X   
 
Usefulness of results in practice and theory:  above-average 
 
Discussion topic for defense: 

1. Since this year Škoda uses the global slogan for its brand “Simply clever.” How does 
this slogan fit, in your opinion, to the Vietnamese market and to the positioning you 
suggested for Škoda on Vietnamese market? 

2. What is the overall perception of Czech brands and products in Vietnam? What would 
potentially be, in your opinion, the products that could be successfully exported from 
the Czech Republic to Vietnam? 

 
Master Thesis is recommended for defense 
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