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Discussion topic for defense:

Lifestyle develops and changes as new “lifestyiehtls appear. And new segments can be
discovered to follow these trends, as for examplecent years LOHAS segment (lifestyle of
health and sustainability). How would you evaluhie segment in comparison to
standardized segmentation models you have desdnbeadir theses? How effective and for
whom can be targeting these segments?

Would you consider any ethical issue in using LOHA&ket segment?
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