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Discussion topic for defense: 
In one of the chapters you have mentioned positioning as an important strategy for the 
analyzed company. Can you briefly explain theoretically concept of positioning and apply on 
the case of analyzed company (outline the main characteristics of positioning strategy for the 
Peruvian e-shop). 
What were the major criterions for selection of the primary and secondary target group? 
What are the crucial difference between traditional (stone) retail shop and e-shop that 
emerged from your research? Name specifically and demonstrate on practical example 
analyzed in your theses. 
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