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The author selected an interesting topic and one that is highly relevant for today's business environment. Product placement 

is examined both from a theoretical and practical point of view; the author also conducted primary research on the 

perception it.  In addition, he was very motivated by the topic, worked independently and his enthusiasm shows in the overall 

quality of the work.  There are, however, a few minor formatting issues which a final proofreading would have eliminated; e.g. 

typos on p. 67, 73 formatting issues in the lists of tables / graphs, etc.  While the list of sources is solid, more diversity would 

have strengthened it even further.  QUESTIONS: 1) What opportunities do you see for organizations to grow the use of 

product placement in the domestic market?  2) What areas within the realm of product placement would you recommend for 

further research, and why?

 E V A L U A T I O N  O F  T H E  M A S T E R´S  T H E S I S

The main aim in the broader sense is to describe and analyze the method of produce placement with its application in 

different industries; in the narrower senese, it is to analyze product placement's offerings incorporated within TV series of 

the main Czech TV channels and also the perception of product placement.


