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Corporate Social Responsibility and its perceived effect on Employer Attractiveness

Adithya Kumar

To assess the effect of Corporate Social Responsibility on the perceptions of employer attractiveness among the students in 
the Czech Republic.

E V A L U A T I O N  O F  T H E  M A S T E R ' S  T H E S I S

The final thesis opens an interesting topic of CSR in relation to an employer attractiveness. The paper meets the 
requirements (form and content). Some remarks need to be done. Three research questions are stated at the beginning, 
only one is explicitly answered at the end of the paper. Some formal imperfections should be mentioned: "Pagination" is 
missing. "References" - There is not unified form within the list of sources as well as within the text. Some of the references 
are not enough to satisfy, e.g. no 16 in the final list. References within the text are missing sometimes, e.g. Schein in the first 
paragraph of Chapter 1, the reference in the text (Pheffer, 1998, in Martin et al., 2005) is lacking in the final list etc.                                                                                                                                                                                                                                                                      
QUESTIONS: Discussing the limits of the study at the end, you mention the size of the sample. Could also the structure of 
the sample cause some limitation? Have you compared the answers of students with different field of education? Regarding 
the theories you mention in 6.1, it might be important factor influencing students' perception of CSR and its importance for 
employer attractiveness (e.g. economics & business vs. social sience & humanities).                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                 
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