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In the theoretical part, the thesis first deals with the issue of business planning and then moves to the specific focus of the 
thesis - internal social networks and IT use in Czech education. In some parts of the thesis (e.g. Chapter 7), more sources 
might be used. The list of resources is not always used consistently and used in text (e.g. Tennent). Concerning sampling, I 
appreciate the use of students, teachers as well as interviews with deans. The sample of teachers is biased towards younger 
generations and it may limit generalizability of findings for delivering useful knowledge about the market. However, the 
author mentions possible limitations correctly, does not hide the risks and shows the potential of this business opportunity 
as well as risks and weaknesses.
Question: Is it somehow possible to measure financially the benefits of use of internal social networks? Such data might 
help in the sales process.
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