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1. The objectives of the thesis are evident and accomplished 6

2. Demands on the acquisition of additional knowledge or skills 8

3. Adequacy and the way of the methods used 6

4. Depth and relevance of the analysis in relation to objectives 6
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The author selected the interesting and highly relevant topic of country of origin effect, and she chose to examine it within the 

luxury goods market in the Czech Republic.  Overall, the thesis is well organized. The first section is particularly strong and 

within her research, the author has consulted a wide variety of subject-related resources. The research section in the second 

chapter would have been further strengthened by the inclusion of additional interviews; however, given the nature of the 

research group, qualitative research, even limited in scope, represents a necessary base for future quantitative research. A 

deeper level of analysis would also have strengthened the overall impression.  QUESTION(S) for the defence:  Which other 

areas of country of origin effect would the author recommend for study in the Czech Republic, and why?  Apply the previous 

question to the Central European context and consider multiple markets.
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