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The thesis deals with an interesting topic which was not so far deeply analyzed in the Czech Republic, namely the impact of 

the COO on luxury purchases of high net worth individuals. Given the orginality of the topic I appreciate the theoretical part 

and the extensive literature review which covers almost all existing sources published on the topic of the COO effect and 

luxury market. What I missed is some deeper insights into the watch market and specifically luxury watch market in the 

Czech Republic. The second part is logically structured but it is limited by the size of the sample. Even though the research 

conducted was qualitative I think that 8 inteviews do not really create a solid base for any conclusions or 

recommendations. This is in my opinion the biggest weakness of the thesis. For the final defense I suggest following 

question: Based on the conducted primary and secondary research what would be, in your opinion, the impact of COO 

effect on purchase decisions in other categories (not only luxury)? What would be the impact of COO effect on purchases of 

other than high net worth individuals? 

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

to investigate the attitudes of high net worth individuals in the Czech Republic toward the country of origin effect, product 

quality and luxury goods

Country of Origin Effect and the Impact of Brand Nationality on Quality Perception in the Luxury Goods Market


