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The author chose a unique topic for which he had a lot of enthusiasm.  He was quite independent and motivated  during 
the thesis writing process, a fact which contributed to the overall quality of the final work. The thesis includes  analysis of 
both the existing literature on the topic and primary quantitative research conducted by the author.  Overall, the goal of 
the thesis is clear and  accomplished.  Questions for the defense:  1) Based on the existing insights gained, what other 
major areas of focus would the author recommend for further research into this industry?  2)  The author's research 
focused on the European market.  Given his knowledge gained on the airlines industry as a whole, does he suppose the 
situation is similar in other major world markets?  Why or why not?
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The goal of the thesis is to analyze the changes to the marketing strategy of the network carriers in Europe.


