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Author has selected original and up-to-date topic.  Author offers interesting analyses of the airline industry and changes 

arising from market entry of low cost airlines. Analyses is based on the relevant literature as well as own primary research. 

The analyses of the literature show interesting impact of market entry of LCC on strategies of traditional airlines (FSNC). Own 

primary research could have been more interconnected with findings from analyzed literature to be able to prove or 

disapprove hypotheses of the author, especially the hypotheses No. 2. But the overall objectives of the theses very achieved, 

proving that the price is one of the main decision making factor for travelers.      Questions for the defense 1. Demonstrate 

change in the promotion strategy of selected FSNC before and after the LCCs market entry in Europe.   2. Do any results of your 

primary research support the fact that FSNC had to focus on more specific offerings? Which and how?   3. How does the fact, 

that FSNC have higher awareness confirm hypotheses 2? Could there be other reasons for higher awareness than shift in 

objectives of their campaigns/ marketing?

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

The aim of this thesis is to analyze the changes to marketing strategy of airline companies in Europe due the proliferation of 

lowcost carriers in Europe
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