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The thesis is focused on the real estate (RE) sector and the use of online marketing within it. Emphasis is given to RE in the 

Prague metropole, which the author examins. The third chapter provides a case study on one particular agency, which the 

author analyzes. The thesis is relatively well organized, and chapter 3 provides some interesting incites. The use of resouces 

is adequate, though it could have been strengthened by inclusion of a greater variety.  The language level is sufficient, though 

a very final proofreading would have removed the remaining minor issues.  QUESTIONS:  1) You are asked to outline a plan to 

optomize HHR's digital marketing over the next year; provide an action plan and support your ideas.  2) Scenario:  A foreign 

RE agency wants to enter the Czech market and you are hired to be their marketing expert; they expect you to make some 

recommendations of how to proceed / where to focus, based on your assessment of opportunities / threats.  Discuss.

 E V A L U A T I O N  O F  T H E  M A S T E R´S  T H E S I S

The goal of the thesis is to evaluate the use of online marketing tools used by Happy House Rentals Ltd and to propose 

improvements for their online marketing strategy.
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