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The theses has clearly defined objective, which is relatively well accomplished. As the main objective was the proposal in on-

line marketing for researched company, I have missed clear summary of the action plane suggested. The theses have 

prevailingly descriptive character. Author could have done deeper analyses especially of the concepts of on-line marketing 

evaluation. Broader usage of the literature resource would have been advisable. In the application part author has well 

researched current activities of the Happy House Rentals suggesting some relevant improvements. This part of the theses can 

be well applied by the above the company.                                                   Question for defense: 1. On page 37, you mentioned, that 

“different target groups are interested in different services of agencies". Could you please, based on your analyses, define in 

more detail (demographics, socio-economics and behavior) target groups for different services of Happy House Rentals?                                                                                              

2. You suggest more intensive presence on social media for Happy House Rentals. Could you please summarize what objectives 

for which services and target groups could be achieved through presence on various social media?

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

The goal of this Master’s Thesis is to evaluate the use of online marketing tools used by the Prague-based Real Estate company 

Happy House Rentals Ltd. and to propose improvements for their online marketing strategy.
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