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The thesis is focused on online and offline marketing within the realm of telecommications in the very interesting UAE 

market.  The author provides a detailed overview of the UAE market, which is a strong point in the thesis.  She also conducts 

primary research focused on CB in UAE telecommunications.  The thesis is well structured and relatively well written.  

Additional depth in the analysis would have strengthened it further as would have a very final proofreading. QUESTIONS: The 

author mentions opportunities for telecomm companies in the area of social media.  Elaborate and suggest some strategies  

that would take advantage of this opportunity.  2) What areas of further research in this area would the author recommend, 

and why?

 E V A L U A T I O N  O F  T H E  M A S T E R´S  T H E S I S

To assess the effects of online and offline marketing on consumer behavior in the United Arab Emirates telecommunication 

industry.


