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The thesis deals with an interesting and up- to- date topic which is relevant for academics, as well as for the business and 

marketing practicioners. The theoretical part consists of analyses of consumer behaiour, online shopping and mobile 

shopping. It also covers the main features of the Millenials as a potentially interesting target group for marketers. Later 

also the Spanish market was analyzed with a focus on Millennials. In the practical part, the author conducted his own 

survey (with 160 respondents), and was able to derive valuable insights for academics and businesses. For the defence I 

suggest following question: To what extend could be the findings of your thesis relevant for businesses in other countries 

besides Spain?

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

to provide valuable data insights about the Millennials consumer habits including insights about how they use their 

devices, when do they use, what and how they buy products and identifying their consumer behavior, including also some 

obstacles and their preferences while shopping online or via smartphones.
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