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Konkrétní připomínky a dotazy k práci:

The Millennials are the most interesting target group at present. This generation is interesting also for its
demographic range i.e. from 16 – 35 and for the speed of adapting to mobile technology. Not only the
businesses have to communicate with them, they have to show deep understanding of their values,
lifestyles and habits, and address them in real time with creative and competitive offer.

The Master’s Thesis is offering valuable insights on this challenging target group and advices to local
businesses. In particular, I appreciate the niched approach to the topic fallowed by thorough primary data
analysis on digital behavior. Interpretation of findings and insights is clear and well written. The Author
nicely compares and contrasts the primary data obtained with the secondary research. In turn, this shows
how the global trend reflects on the Spanish Millennials.

What I find missing is comparison or at least a split in education level, hobbies, lifestyle in general, of the
researched pole. These analyses would offer better view over likelihood of buying one product over
another in the particular category, for example. Also, the Millennials are connected on social networks and
although the Author mentions relevance of the social networks – from the figures listed it is not clear to
what extent this exposure impact purchasing decision.

Apart from some minor technical mistakes as with spelling and alignments, the Master’s Thesis is well
written, with clear and easy to fallow structure.

I recommend the thesis for defence.

1. What is the author’s opinion over the role of content marketing for smartphone consumer
behavior/decision making?
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