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The thesis deals with a practical, interesting and very current topic of measuring the effectiveness of company´s activities 

in social networks. It has logical structure and is based on a carefully elaborated theoretical part which enabled the author 

to suggest relevant measurements for the selected case company in the practical part. The only minor problem that I 

identified are spelling mistakes and sometimes problems with the formal layout. Also the author uses the term "paper" 

instead of "thesis." The recommendations are logical and relevant for the company. I would only suggest to go a bit more 

into detail in this part (on the other hand we could consider this part as a start of company´s activities in this field). For the 

final defense I suggest following questions: 1. Why do not you suggest using the services of some monitoring angency (such 

as for example Social Bakers)? What would be the main benefits of keeping measurement in house? 2. How could a 

company measure the impact of social media activities on company´s financial results and the brand?

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

to present current literature of social media and social network monitoring frameworks, KPI definitions and target setting 

and to apply this knowledge to the case company in order to create a monthly KPI monitoring report embedded into a 

strategic target system.
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