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The author has selected interesting topic of pricing strategy in airline industry. In the theoretical part she studied relatively 

broad scale of literature including relevant theory of price discrimination and its implication in airline industry, some studies 

concerning consumer behavior with respect to decision making process and its dependence on price. Unfortunately the work 

lacks some deeper analyses of these concepts and facts and their implication in own research and conclusions. The objectives 

of the theses were not clearly and in different section of the theses slightly differently defined.  The author conducted primary 

on-line survey on 154 respondents. The research questions are relative broadly defined which made the results relatively 

general. In both research as well as conclusions author has not addressed one of the objectives - implications of consumer 

behavior on aviation revenue management – at all.                                                        Questions: 1. Can you please draw the main 

conclusions for the revenue management of the airlines - both low cost as well as traditional.       2. In many cases the price of 

the plane ticket itself is not the final price for the customer as many other charges are applied (airport fees, extra luggage fee, 

fee for seat book etc..). How are these perceived and considered by customers in their decision making process?
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The aim of this thesis is to assess consumer behavior in the airline industry from a perspective beyond the effects of price 

discrimination, implications on aviation revenue management will be drawn
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