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The thesis is theoretical and conceptual in its nature. The author showed evident effort in gathering secondary data which is 

apparent in the amount of literature and authors revised. The added value of the work is in its high-level content that has two-

sided orientation: from the microeconomic stand point, the work reviews theory on price discrimination and consumer 

behaviour theory. However, from the marketing and business side, the thesis lacks clarity in concepts described. What is 

missing is the self-reliance of the author in terms of interpreting the theoretical concepts in clear manner and with applicable 

business recommendations. In addition, the thesis suffers from a few spelling and grammatical mistakes that tend to confuse 

the reader. When it comes to methodology, the choice of empirical study fits well with the theoretical approach of the topic. 

However, the logic of research questions is somewhat confusing. For example, the author first introduces research questions 4 

and 3, than questions 1, 4 and 5. (see page 52, 53)Furthermore,  implications on aviatin revenue management are not evident 

from the data presented.  In conclusion, although the research is set too broad and limited in practical considerations, the topic 

addressed serious challenges for the air travel industry (safety, media, ect.) and identified important factors that impact the 

behavor of the consumers.Questions: 1. Based on what the author is proposing its own decision making process? Where can 

we see the authors contribution to the chart presented with figure 10, page 29? 2.  The author didn ‘t address the question of 

loyalty(e.g. many passengers are loyalty card holders and thus prefer certain companies to others)  anywhere in the empirical 

research; can the author explain why  she  opted not to include this is the research? 3. Where does the author see the future 

research in the field will go?
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The aim of this thesis is to assess consumer behavior in the airline industry from a perspective beyond the effects of price 

discrimination, implications on aviation revenue management
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