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The thesis focuses on motivation to CSR activities of SMEs in Germany. As CSR activities are more typical and therefore also 

researched in larger companies, the thesis makes significant  contribution to understanding of motivation in the SME´s sector.  

The student first made a detailed and critical analysis of the literature and defined fundamental concepts.  As the research 

topic is motivation, she has used qualitative approach and has chosen appropriate  methodology.  I  especially appreciated  

well done analysis of interviews, the interpretation of findings and possible limitations awareness. The thesis is very well 

written and provides practical recommendations.  In summary, this study was well planned, efficiently organized and 

competently reported.  The thesis is original and will provide further thought for others. Questions for the defence: Do you 

think that your findings are applicable in SME´s sector in other European countries or are rather culturally determined?

 E V A L U A T I O N  O F  T H E  M A S T E R´S  T H E S I S

The thesis aims to provide a better understanding of the motivation behind CSR activities of small and medium-sized 

enterprises in Germany.


