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The author chose a very interesting, up- to- date and challenging topic for her thesis. She defined quite ambitious goals 

which were then later on split into several research questions. I can say that the goal of the thesis was almost fully 

accomplished and the thesis is of excellent quality. The structure is clear a logical and follows the goal set. The secondary 

research is comprehensive enough to enable the author to analyze the topic in detail. The author conducted a survey with 

almost 200 respondents and was able to derive interesting findings from it. For the final defense I suggest that the author 

answers following question: Based on your research results what would you advise to brand producers to be competitive 

with the growing market share of private labels? 

 E V A L U A T I O N  O F  T H E  M A S T E R S´ T H E S I S

to elaborate on the importance of Private Label brand strategies for retailers in the Health & Beauty industry and to 

investigate their impact on customer loyalty.

Enhancing Customer Loyalty with Private Label Brands- Factors Influencing Success in the Health and Beauty Retail 

Industry
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