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1. The goals of the thesis are evident and accomplished 10

2. Demands on the knowledge 9

3. Adequacy and the way of the methods used 10

4. Depth and relevance of the analysis in relation to goals 9
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The thesis deals with a real case and aims to suggest a market entry strategy for a selected company. The topic makes the 

thesis very business- focused as well as challenging. The structure is logical, the methods used are adequate. I appreciate 

the fact the the author conducted own online survey on relativelly big sample. The results were afterwards used for 

formulation of the market entry strategy. The strategy proposed is logical and quite detailed. On the other hand I miss a 

clear positioning statement for the company on the Czech market given the existence of already strong competitors such as 

Booking. com. Therefore I suggest that the author describe by the defense what would be, in her opinion, the key 

differentiating points for Casamundo on the Czech market in relation to the survey results but also to the existing 

competitors. How should this difference be communicated in the launch campaign?
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