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Discussion topic for defense: 

 

 

Which of the approaches described in your thesis would be in your opinion most appropriate 

for managerial practice (e.g. for measurement of brand management effectiveness in a 

company)? 

 

Master Thesis is recommended for the defense 

Grade proposed: Excellent 

Prague, 23
rd

 May 2013     __________________________ 

        Signature of academic consultant 


