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The presented theses deals with the issue of brand extension in the context of Starbucks company. In the theoretical part, author summarizes the work of leading authors in the field of branding and brand extensions. This part of the work is logically structured and I appreciate that the author has done deep litterature review. In the practical part, author uses the method of case study and comparative analysis and tries to identify key success factors for brand extension by using Starbucks case and other companies from different industries. In the end, he presents synthesis of the findings from theoretical and practical part and formulates recommendations for business practise. Questions: 1) On page 36, you state that in order to succeed, company should stick to spin-offs from its target maket, still adjacent to it. How do you explain, that for example Mitsubishi company can succesfully operate on very diverse markets, such as vacuum cleaners, space systems, transportation, cars, industrial robotics? 2) What is the difference between brand extension and brand repositioning?
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The aim of this thesis is to investigate in detail the brand extension case of Starbucks Company and to reveal its main advantages and drawbacks. The research question is the following: What were the main advantages and drawbacks in Starbucks’ brand extension case, and how could this deal be improved?

Brand Extension: a Case Study of Starbucks
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