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The author deals with the issue of marketing activities of a software company Atbon when launching their product in the B2G 

market. The theoretical part clearly summarizes key theories related to the selected theme using relevant scientific sources, 

elaborating in detail selected marketing principles in the B2B and B2G segments. In the practical part, the author shows 

valuable analyses of market environment. The marketing mix part could be improved by deeper evaluation of marketing mix 

used for B2G market launch in order to support given recommendations.

 E V A L U A T I O N  O F  T H E  B A C H E L O R´S  T H E S I S

1/ What do you see as the most competitive advantage of Zorro product in B2G sektor except price? 2/ Which communication 

tool from your recommandation do you see as the most urgent to implement and why?


