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The presented thesis deals with the issue of branding in the banking system in Russia on the example of „MIR“ payment 

system. In theoretical part of the work, author describes key concepts of branding, specifics of branding in Russia and in 

banking industry. This part of the work is logically structured and presents interesting review of literature. In practical part, 

author describes the political background which led to the introduction of „MIR“ payment system, she than shortly describes 

main competitors Visa and Mastercard and describes the process of introduction of Mir system on the case study of 

Zapsibcombank and other Russian banks. The value of the practical part could be improved by deeper analysis, as the 

presented case study is mostly descriptive, with limited critical analysis of the process. Quality of the work is also affected by a 

large number of unnecessary grammar errors. Questions:  1) In your opinion, to what extent was the success of „Mir“ system 

affected by the strength of Visa and Mastercard brands and to what extent was the success affected by practicality issues? 2) 

How do you explain the success of „MIR“ cards in Crimea? What could be the reasons?

 E V A L U A T I O N  O F  T H E  B A C H E L O R´S  T H E S I S

Goal of Research: Analysis of the image and the attitude of the population to the national payment system “Mir” as a result of 

branding process. 

Output: the effect of branding on the acquisition and use of national payment system “Mir”

Branding of Russian payment system - Case Study Payment system "MIR"
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