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Branding of Russian payment system
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The author deals with the process of creating and promoting a new brand and product MIR in the banking system in Russia. 

The theoretical part clearly summarizes key concepts related to branding in banking industry with a focus to Russian market 

specifics using wide and relevant review of literature on a very high level. In the practical part, the author describes the 

launch of new payment system "MIR" as a local reaction to international payment systems Visa and Master Card with a focus 

on communication activities in selected banks. The author presents relevant information and facts with corresponding 

recommendation but without deeper analysis mainly in "branding" territory. 

 E V A L U A T I O N  O F  T H E  B A C H E L O R´S  T H E S I S

1) What do you see as the most competitive advantageof the new MIR system for its target audience? 2) Which 

communication tools increasing and improving brand image of new MIR payment system would you recommend?


