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The thesis deals with a very interesting and very challenging topic- namely the possibilities to use a direct distribution 

model in the ca- making industry. The thesis is logically organized and clearly leads to the goal. The language is 

appropriate, the literature review in the first chapter is impressive, especially given the fact that there is not much 

literature existing on this topic. The results are interesting, the major limitation for the implications is the fact, that only 

two interviews were conducted which does not enable to generalize the findings. For the final defense I suggest following 

question: How do you assess the potential of online sales in the automotive industry especially when it comes to the 

consumer experience, service and assistance for the consumer and the added value of this sales channel for final 

consumer? What are, in your opinion, the biggest challenges of online sales from the perspectives of the car maker?
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to discuss the direct distribution model in the automotive industry and to suggest an optimal distribution strategy for the 

defined original equipment manufacturer
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