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The presented theses deals with the issue of online marketing of a new eshop Yapko specialised in food storage boxes. In 

theoretical part, the author describes, analyses and compares available tools offered by Google and Facebook. This part of the 

thesis proceeds logically from the broader definition of the issue to the analysis of individual tools and it´s based on up-to-date 

sources of information, which I appreciate. In the course of the work, the author demonstrates on a number of concrete cases 

the usability of different tools. In the practical part, the author applies the acquired knowledge on the Yapko eshop and 

analyzes in detail the effectiveness of different tools. The work might have a didactic value for novice entrepreneurs and online 

marketers as it can serve as a guide for using different tools proposed by Google and Facebook. Questions: based on your 

analysis, how would you define the strategic target group of Yapko and what would be the value proposition for this group of 

consumers? Page 55 - what type of improvements of the landing page could help improve conversions and for what reasons? 
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The aim of this diploma thesis is to serve as a business support document which would help a newly launched eshop with 

online marketing, especially from the PPC point of view. The main focus will be put on two of the most prominent online 

marketing platforms today: Google Adwords and Facebook.
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