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The thesis deals with a practical/ business oriented topic which I appreciate. In the "theoretical" part the author introduced 

all concepts and relevant theories which were later on applied on the selected case of adidas miTeam platform. In this part 

author showed good understanding of those relevant theories and was able to use them for a real- life business case. He 

also conducted quite extensive primary research which helped him to better understand the market and needs and 

expectations of the target audience. Based on those findings he was able to suggest a realistic communication strategy. All 

in all I can state that the thesis is of high quality a meets requirement set for diploma thesis for CEMS students. For the final 

defence I suggest following questions: 1. Which of the main competitors on the Czech market is the most important one? In 

terms of communication activities, which communication activities of the competitor do you find inspiring for adidas? 

Why? How could this inspiration be used by adidas?
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