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EVALUATION OF THE MASTER,S THřSIS
criteria (each max 10 points) points awarded

1. The goal§ ofthe thesis are evident and accomplished 10

2. Demands on the acquisition ofadditional knowledAe or skills 10

3, Adequacy and the way of ůe methods used 9

4. Depti and relevance ofthe analysis in relation to goals 9

5. Makins use of literature/other resources, citins 9

6. The thesis is a well-organised logical whole 10

7. Linquistic and terminoloqical level 9

8. Formal layout and requilement§, ertent 10

9. orisinality, i.e. it is produced bv the student 10
1 0. Practical/theoreťica] řelevance/applicabiIity 10

Total score in points ímax 100} 96
Final grading výborně (7)

overall evglúqtion (cco z00 words) :
thesis plovides vely complehensive overví€w ofmiTeam plaďorm, as well as deep analysis oícurrent situation,
competition. The author follows logical strucfure and demonstrates thorough lesearch ofthe subject using literafure,

resources as well as personal resealch. The ploposed communication sřategy fol adidas miTeam platform can
definitely be a 8ood quali§/ source input foŤ future development ofmiTeam plaďorm in the czech Republic,

Hovr' could you ilcorporate Instagram into proposed communication strategy? HoW is miTeam platform communicated in
otber countries/globally and what leamings can be derived fíom that?

lng. Petía Hájková, MIM

adidas ČR, s,r.o.
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