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The Millennial Shopper: Rethinking Customer Experience in the Digital Age

Bc. Zuzana Sleziaková

To investigate the shopping preferences of Czech millennial customers, who will soon represent the largest consumer segment 

in the marketplace.

E V A L U A T I O N  O F  T H E  M A S T E R ' S  T H E S I S

The main objective of the theses has author fully met, although some of the secondary objectives have not been fully touched 

in the research. Theoretical part (chapters 1-3) are of high quality, concern relevant topics with respect to the objectives and 

elaborated in depth. Researched topics are based on the solid number of relevant and up-to-date sources. Good quality 

primary research both qualitative and quantitative has secured data required to meet the objectives. Useful for retailer can be 

conclusions, which summarize well own research as well as compare it with other analyzed sources.       Question for defense: 

Based on your recommendations you came up with some relevant recommendations for retailers how to attract millennial 

consumers. Could you please also draw 2-3 recommendations for producers of branded products, which could help them to 

improve their distribution and / or customer-brand relation through relevant distribution channels? Please justify by your 

research.  
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