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Business Plan for SuperMop Market Place

Volkan Öztürk

Goal of the thesis is to preapre a business plan for a marketplace with cleaning services.

E V A L U A T I O N  O F  T H E  B A C H E L O R ' S  T H E S I S

The author has aimed to prepare an ambitious business plan for an application that serves as a marketplace with cleaning 

services. In the theoretical part a reader is provided with the theory on entrepreneurship and business model generation. 

Author uses the most up-to-date literature and is precise in citing used sources. In the practical part author presents his 

business project with use of adeqaute methodology. Author makes use of statistical data to predict viability of his business. 

The English could be improved, but I appreciate authors practical take on this project. I also appreciate that author discusses 

three possible scenarios of development. I recommend the thesis for defense.

Questions:

What communication mix do you plan to execute in the beinning and why?

How do you plan to create desirable associations with your brand?
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