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Cross-cultural analysis of consumer social media engagement

Aida Khadzhibiekova

This paper aims to improve understanding of cultural differences in engagement with the brand’s social media pages on 
different platforms and analyze different perspectives on the key areas of social media engagement and social media 
advertising. In the theoretical part, the author aims to identify social media platforms, define social media use motivations 
and motivations for content engagement. The further author investigates the cross-cultural impact of social media on 

E V A L U A T I O N  O F  T H E  M A S T E R ' S  T H E S I S

In general, a  good read! The quality of the citations and referencing require improvement to enhance the scholarly aspects of 
the work. Use of statistica.com although plausible requires a deeper analysis of their data sources to substantiate their 
graphics. The quality of the web-based sources also needs deeper refinement. Although contemporary, they often lack tested 
credibility in an era of 'fake news'. The author does admit that Hofstede is questionnable in our current geopolitical 
circumstances. In this case, a more credible source should have been used to build a 'standalone' cultural image rather than a 
comparative one. Question(s) to be asked: Based on your research, (1) Would the Saudi traits possibly be found in other 
Muslim countries?, (2) the characteristics of the French market, would they be applicable in other French-speaking countries 
such as, Canada?  
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