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The presented theses deals with the issue of consumer attitudes, perceptions and behaviour towards healthy foods among 

Czech and Dutch millenials. In order to achieve his research goals, author first performs an extensive litterature review in 

which he covers all topics relevant to his topic while citing recent researches and leading authors. This part of the work is 

logically structured, well documented and brings interesting conclusions. The quantitative research in practical part is 

methodologically based on literature review and previous researches. Author collected 344 responses from both countries 

and performed adequate statistical analysis in order to examine his hypotheses. In the end, he compares his own findings with 

literature review and brings interesting conclusions. Questions for the defense:  1) Page 62 – what could be the appropriate 

way to educate male millenials about healthy food specifically? 2) Page 63 – what could in your opinion help to overcome the 

cognitive bias of consumers not eating healthy food but thinking otherwise? 
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The main purpose of this research paper is to get a better understanding of specifically Czech and Dutch millennial consumers 

and to derive indications that may lead to better strategical and tactical marketing decisions in the healthy foods market.
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