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Criterion (1-4)

Overall objective achievement

Logical structure

Using of literature, citations

Adequacy of methods used

Depth of analysis

Self-reliance of author

Formal requirements: text, graphs, tables
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Language and stylistics

Comments and Questions:

The topic of the thesis is of great relevance for B2B firms, but the executions suffers partly from too little
focus on the core topic. It lacks clarity and precision in crafting out the core element of micro influencing,
and employees as influencers, the challenges and contradicting interests, and the management
perspective of offering incentives to motivate and at the same maintain control of the external activities

Conclusion: The Master Thesis is recommended for the defence.
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