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Konkrétní připomínky a dotazy k práci:

The thesis explores the motivations behind consuming luxury and how these affect consumption behavior
in two markets, Czech Republic ad Armenia. I appreciate the selection of the markets as these two tend to
be overlooked by researchers of luxury. The core of the thesis is model creation where the author draws
from the theoretical frameworks in a critical manner, in order to build its own model. The model is aimed to
measure and compare the motivations behind the purchase of luxury goods. The analytics part is based
on a quantitative survey for both, Czech Republic and Armenia thus allowing to obtain data to verify
variables and hypotheses. The thesis is well structured, logically presented and clearly written. The author
conducted thorough research and provided valuable data that bring contribution to the topic of luxury
consumer motivation. Knowing the motivations in both markets, what I found missing are the practical
managerial advices in this field. Therefore, I suggest the topic for discussion: What do you see as the main
managerial implication you would advise luxury brand managers to take when selling luxury in the
analysed countries.
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